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RADIO TESTING
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Radio: Is the Pandora model still compelling?

• Kyrah, 34: “pandora makes things easier” 

• Josh, 32 “I like it because I don’t have to DJ it” “It knows my taste”
With Pandora I can “Just turn it on”

Trends
• artist-based stations most popular, 

though one participant liked songs best (“I 
don’t always know the artist name” - 

Jacklyn, 19
• download song was seen as new benefit 
(“that’s what Pandora doesn’t do” - Josh, 

32)

Misconceptions
• artist stations only play songs by that 

artist
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Radio: Do consumers want additional entry points 
to a radio experience?

• Josh, 32 “It’s not more complicated. If anything, it makes it easier to get what 
you want”

• Michael, 27 “It’s giving you more ideas to help you along the way”
“All the [topic categories] are important. If you’re digging in the crates you get 
better recommendations”

Trends
• My Music and Recent Stations were 

popular choices

• people responded positively to the 
pictures in the wireframe

Misconceptions
• “programmed” was misinterpreted. 

Theme stations was understood better.

• design did not clearly show topic 
categories
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Radio: How deeply do users want personalized 
pre-programmed music?

Thumbs Up/Down
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Radio: How deeply do users want personalized 
pre-programmed music?

Slider
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Radio: How deeply do users want personalized 
pre-programmed music?

Compass

Trends
• People responded to the mood-based 

presentation (“9 times out of 10 I base my 
music off mood”) - Marcie, 31

• If we go with straightforward compass, 
the design may need a tutorial. (“The 

design’s weird. It’s different. People might 
need to get used to it but I like it”) - Jamie, 

30

Misconceptions
• many users did not understand how to 

interact with the compass. Team thinks test 
may have been better if we presented this 

as four sliders.

• some participants who likes this concept 
thought of the moods more as buttons that 

start stations, not tuners
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Radio: Are DJs or interstitials something appealing 
for an internet radio station?

Trends
• If we do build this feature, recommendation is to allow user to turn off bumpers and interstitials
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THEMES & DIRECTIONS
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Guiding Decisions - Discuss

• Users want seeds to help start radio

• Radio algorithm should be weighed to familiar music

• Lead with artist-based stations

• Moods resonate. They are either (a) part of primary experience, or (b) part of 
the tuning controls

• Some measure of tuning is desirable
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Open

• Infrastructure changes (thumbs up/down, favorites - whatever the team 
arrives at)
- recommend to build where we think compelling, but keep siloed in Radio 
experience for 2012

• Are there any in-app touchpoints for radio? On artist pages, etc?
- recommend add to Shazam, nowhere else until experience is more 
integrated 
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	 PLAYBACK AREA TESTING
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Playback: Do users want to interact with the 
playback screens? If so, how?

Trends
• people generally don’t interact with screen unless on public transportation / waiting

• of the concepts, the basic discovery (#1) was the most compelling

IS THIS A VALID SAMPLE SET?
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Open

• Playback view
- interest in “more” and what it means / shows. Could be worth exploring. 
Also allows team to innovate on this screen, part of JT’s request at the outset 
of the project.
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SOCIAL TESTING
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TEST DATA
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Social: Is there a place in the world for a digital 
social experience around music?

• Kyrah, 34: “If I was one of those people who could have a soundtrack playing 
while I walk down the street, I would do it.”

Trends
• texting and FB messaging used to recommend

• sharing is still mostly a verbal activity, f2f

• sharing is often passive - it’s played when someone else is there
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Social: Do users want a Muve social network?

Trends
• most people’s friends are not on Muve, so social networking is not as appealing

• users were open to Muve providing ways of finding their friend matches (contacts, FB)

• most people were open to the idea of getting recommendations from strangers who share their 
music taste

23

Wednesday, June 6, 12



Social: What are the things that make the music 
social experience valuable?

Trends
• ability to comment on a share was appealing to some 
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Social: What share experiences are compelling?

Trends
• lyrics are very popular

• the ability to add a personal photo was received well among the participants who saw the 
comps
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THEMES & DIRECTIONS
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Guiding Decisions - Discuss

• Muve is not likely to contain the entirety of a user’s social network. Work with FB when 
possible
- FB / Phone contact matching is still a desirable feature

• Sharing is about reminiscing with friends. Users want to target their sharing to one person, 
or a group of people they know. Posting to wall is not as appealing, but should still be 
available.
- when sharing, tagging on FB should be included

• lyrics as a portion of the share are very compelling 

• Muve’s social sweet spot is taste matching and providing recommendations based on this 
pairing (interest graph on Muve, social graph on FB)

• Playlist usage is high, people create them based on moods. 

• People are willing to share playlists and other listening behaviors in a profile, but may need 
anonymity or privacy controls
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Open

• photo customization - is there clear insight here? do we want to include as 
part of the social recommendations?

• music clans / groups - should we build to this?

• shared listening? 

• playlists - publish on profile? perhaps add in one extra feature, like 
collaborative playlist or subscribe to playlist.
- integrate into app (playlist charts, etc) perhaps after initial social phase
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